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 ┤᥋⤒㈝ 㛫᥋⤒㈝ ྜ ィ 
2006ᖺᗘ 5,100,000 1,530,000 6,630,000 
2007ᖺᗘ 4,400,000 1,320,000 5,720,000 
2008ᖺᗘ 5,500,000 1,650,000 7,150,000 
ᖺᗘ    
  ᖺᗘ    





























◊✲ᮇ㛫㸸㸰㸮㸮㸴  㹼  㸰㸮㸮㸶 
ㄢ㢟␒ྕ㸸㸯㸶㸱㸱㸮㸮㸷㸱 
◊✲ㄢ㢟ྡ㸦࿴ᩥ㸧 ࣐࣮ࢣࢸ࢕ࣥࢢᢏ⾡࡜ᐇົ▱㆑ࡢ᪥ᮏ࠿ࡽᮾ࢔ࢪ࢔ㅖᅜ࡬ࡢ⛣㌿◊✲  
◊✲ㄢ㢟ྡ㸦ⱥᩥ㸧 Studies on transfer of marketing technology and know-how from Japan 
to Eastern Asian countries 
  
◊✲௦⾲⪅ 
ᑠᕝ Ꮝ㍜㸦OGAWA KOSUKE㸧 
ἲᨻ኱Ꮫ࣭⤒ႠᏛ㒊࣭ᩍᤵ 
◊✲⪅␒ྕ㸸㸳 㸮㸯㸮㸳 㸶㸳㸳 






























































































































































































ᇦ㛤Ⓨ࠘531 ྕ㸦2008 ᖺ 12 ᭶ྕ㸧ࠊ40
㹼43㡫ࠊ2008ᖺࠊᰝㄞ↓ 
② ྂᕝ୍㑻ࠊ㔠 ᫓ጲ ࠕ཯᪥ឤ᝟ୗࡢᾘ
㈝⪅⾜ືࣔࢹࣝ(ࡑࡢ2)୍ࠖࠗᶫၟᏛㄽྀ  ࠘  
➨ 3 ᕳ➨ 2 ྕ㸦2008 ᖺ 11 ᭶ྕ㸧ࠊ14㹼
29㡫ࠊ2008ᖺࠊᰝㄞ↓ 
③ ྂᕝ୍㑻ࠊ㔠 ᫓ጲ ࠕ཯᪥ឤ᝟ୗࡢᾘ
㈝⪅⾜ືࣔࢹࣝ(ࡑࡢ1)୍ࠖࠗᶫၟᏛㄽྀ  ࠘




(1)ࢥࣥࣅࢽ࢚ࣥࢫ࣭ࢫࢺ࢔ in East 
Asiaࠖࠗ ⤒Ⴀᚿᯘ ➨࠘ 45ᕳ➨ 2 㸦ྕ2008
ᖺ 7 ᭶ྕ㸧ࠊ69㹼92 㡫ࠊ2008 ᖺࠊᰝㄞ
↓ 
⑤ ᆏᮏ࿴Ꮚ ‘CI Colours of Textile 
Companies for Brand Identities,’ 
Proceedings of the 4th International 
Symposium for Material & Kansei in 
Textiles-Fashion 2007ࠊ 103㹼106㡫ࠊ
ᰝㄞ↓ 
⑥ ୖ⏣㝯✑ ࠊවᏊⰋஂ ࠕ୰ᅜᑠᆺ⮬ື
㌴ᕷሙ࡟࠾ࡅࡿᾘ㈝⪅ࡢ౯᱁ព㆑--௻ᴗ
࡜ᾘ㈝⪅㛫ࡢ౯᱁ព㆑ࢠࣕࢵࣉࡢ ᐃࠖ
ࠗᏛ⩦㝔኱Ꮫ⤒῭ㄽ㞟࠘➨ 44 ᕳ➨ 1 ྕ 
(㏻ྕ 133 ྕ㸧ࠊ1㹼17 㡫ࠊ2007 ᖺࠊᰝ
ㄞ↓ 
⑦ ᯘ ᘅⱱ ࠕ㡑ᅜ࡛ேẼࡀ࡞࠸ࢧ࣒ࢫ
ࣥࠖࠗ ⌧௦ࢥࣜ࢔࠘➨ 475ྕ(2007ᖺ 10
᭶ྕ㸧ࠊ45~49㡫ࠊ2007ᖺࠊᰝㄞ↓ 
⑧ ᯘ ᘅⱱ ࠕࢧࣥࢻ࢖ࢵࢳ࣭ࢥࣜ࢔
ㄽࠖࡢ⾜᪉ 㹼ࣇ࢓࣮ࢫࢺ࣭࢔ࣥࢻ࣭࣋
ࢫࢺࡣࢢ࣮ࣟࣂࣝ➇தຊࡀ㘽ࠖࠗ ⌧௦ࢥ
ࣜ࢔࠘➨ 472 ྕࠊ45㹼50 㡫ࠊ2007 ᖺࠊ
ᰝㄞ↓ 





⑩ ᑠᕝᏍ㍜  ࠕୖᾏ࣮࣡ࣝࢻ࢝ࢵࣉ 
ୡ⏺ࡢ⾰ᩱရᑠ኎ᴗࡢࢩ࣮ࣙࢣ࣮ࢫࠖ
ࠗChain Store Age࠘893 ྕࠊ134㡫ࠊ
2007ᖺࠊᰝㄞ↓ 
⑪ ᑠᕝᏍ㍜  ࠕࣈࣛࣥࢹ࢕ࣥࢢ࣭ࢣ࣮ࢫ
ࣈࢵࢡ 2006ࠖࠗ ࢖ࣀ࣮࣋ࢩ࣭࣐ࣙࣥࢿࢪ
࣓ࣥࢺ ➨࠘ 4ྕࠊ177㹼239 㡫ࠊ2007ᖺࠊ
ᰝㄞ↓ 
⑫ ᑠᕝᏍ㍜ ࠕSPF=㣗ࡢ〇㐀ᑠ኎ ࣂ࣮ࢸ
࢕࣭࣐࣮࢝ࣝࢳࣕࣥࢲ࢖ࢪࣥࢢ 㧗௜ຍ
౯್࣭㧗ရ㉁ၟရ㛤Ⓨ࡬ࡢᣮᡓࠖࠗ 㹁㹦




⩦㝔኱Ꮫ⤒῭ㄽ㞟࠘➨ 44 ᕳ➨ 1 ྕࠊ1
㹼17㡫ࠊ2007ᖺࠊᰝㄞ↓ 
⑭ ⏣୰ ὒ ࠕᾘ㈝⪅⾜ືㄽᗎㄝ㸦7㸧 㸳㸬
ែᗘ࡜ㄝᚓ ࡑࡢ㸰ࠖࠗ ⤒Ⴀᚿᯘ࠘➨ 43
ᕳ➨ 4ྕࠊ85㹼89㡫ࠊ2007ᖺࠊᰝㄞ↓ 
⑮ ⏣୰ ὒ ࠕᾘ㈝⪅⾜ືㄽᗎㄝ㸦6㸧 㸳㸬
ែᗘ࡜ㄝᚓ ࡑࡢ㸯ࠖࠗ ⤒Ⴀᚿᯘ࠘➨ 43
ᕳ➨ 3ྕࠊ13㹼22㡫ࠊ2006ᖺࠊᰝㄞ↓ 
⑯ ⏣୰ ὒ ࠕᾘ㈝⪅⾜ືㄽᗎㄝ㸦㸳㸧 㸲㸬
ࢽ࣮ࢬ࡜ືᶵࠖࠗ ⤒Ⴀᚿᯘ࠘➨ 43ᕳ➨ 2
ྕࠊ149㹼158㡫ࠊ2006ᖺࠊᰝㄞ↓ 
⑰ ⏣୰ ὒ ࠕᾘ㈝⪅⾜ືㄽᗎㄝ㸦㸲㸧 㸱㸬
▱㆑࡜ㄆ▱ࠖࠗ⤒Ⴀᚿᯘ ➨࠘ 43ᕳ➨ 1ྕࠊ
75㹼83㡫ࠊ2006ᖺࠊᰝㄞ↓ 





⑲ ྂᕝ୍㑻ࠊୖཎ ΅ࠊ㔠 ᫓ጲ ࠕ࢔ࢪ
࢔ࡢ⮬ື㌴ࢹ࣮ࢱࢆ⏝࠸ࡓࣈࣛࣥࢻ㑅
ዲᙧᡂࣉࣟࢭࢫ࡟㛵ࡍࡿ୍⪃ᐹࠖࠗ ࣐࣮
ࢣࢸ࢕ࣥࢢࢧ࢖࢚ࣥࢫ ➨࠘ 14ᕳ➨ 2ྕࠊ
55㹼72㡫ࠊ2006ᖺࠊᰝㄞ᭷ 




○21 ᯘ ᘅⱱ ࠕ᪥㡑௻ᴗࡢࢢ࣮ࣟࣂࣝ
➇த ࢹࢪࢱࣝᐙ㟁②ࠖࠗ ⌧௦ࢥࣜ࢔࠘
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➇த ࢹࢪࢱࣝᐙ㟁①ࠖࠗ ⌧௦ࢥࣜ࢔࠘ 
➨ 462ྕࠊ12㡫ࠊ2006ᖺࠊᰝㄞ↓ 
○23 ᯘ ᘅⱱ ࠕ᪥㡑௻ᴗࡢࢢ࣮ࣟࣂࣝ




ࠝᏛ఍Ⓨ⾲ 㸦ࠞィ 6 ௳㸧 
① ᯘ ᘅⱱ  ‘The Transfer to China of 
Brands Made in Japan, Korea, the USA, 
France and Germany: Practical 
Implications of the Effects of State 
Brands, COO Brands, and 
Corporate/Line Brands,’”2008 
Euro-Asia Management Studies 
Association”2008 ᖺ 10 ᭶ 1 ᪥ࠊி㒔  ࣭
ྠᚿ♫኱Ꮫ 
② ᑠᕝᏍ㍜‘Transferring a Japanese 
Retail Format to China: A Case Study 
of the Casual Clothing Market in 
Shanghai’ࠗࠊ ᪥ᮏ࣭୰ᅜ࢔࢝ࢹ࣑ࢵࢡ࣭
ࢩ࣏ࣥࢪ࣒࢘ ࠘ࠊ2007 ᖺ 12 ᭶ 2 ᪥ࠊすᏳ
஺㏻኱Ꮫ⟶⌮Ꮫ㝔(୰ᅜ) 
③ ୖ ⏣ 㝯 ✑ ‘Research of the Price 
Conscious Level Gap Between Consumers 
and Manufacturers / Sellers of the 
Automobile in China’ࠗࠊ ᪥ᮏ࣭୰ᅜ࢔
࢝ࢹ࣑ࢵࢡ࣭ࢩ࣏ࣥࢪ࣒࢘࠘2007 ᖺ 12
᭶ 2 ᪥ࠊすᏳ஺㏻኱Ꮫ⟶⌮Ꮫ㝔(୰ᅜ) 
④ ᯘ ᘅⱱ‘A Comparative Study: The 
Transfer To China Of Brands Made In 
Japan, Korea, The Us & Europe’ࠗࠊ ᪥
ᮏ࣭୰ᅜ࢔࢝ࢹ࣑ࢵࢡ࣭ࢩ࣏ࣥࢪ࣒࢘࠘
 2007 ᖺ 12 ᭶ 2 ᪥ࠊすᏳ஺㏻኱Ꮫ⟶
⌮Ꮫ㝔(୰ᅜ) 
⑤ ᯘ ᘅⱱ ࠕẚ㍑◊✲ ͆᪥㡑⡿Ḣ”Ⓨ
ࣈࣛࣥࢻࡢ୰ᅜᕷሙ࡬ࡢ⛣㌿ࠖࠗ ➨ 82 ᅇ
᪥ᮏ࣐࣮ࢣࢸ࢕ࣥࢢ࣭ࢧ࢖࢚ࣥࢫ༠఍࠘
2007 ᖺ 12 ᭶ 10 ᪥ࠊᡂ㋣኱Ꮫ 
⑥ ᆏᮏ࿴Ꮚ‘The comparative analysis of 
Japanese tastes in Asia’ࠗࠊ ឤᛶᕤᏛ
࡜ឤ᝟◊✲ࡢᅜ㝿఍㆟ 2007 ࠘ࠊ2007 ᖺ 10





ࠝᅗ᭩ 㸦ࠞィ 9 ௳㸧 
① ᯘ ᘅⱱࠊⓑ᱈᭩ᡣࠊࠕ࿡ࡢ⣲ओࡢࢢࣟ


























































⏣୰ ὒ(TANAKA HIROSHI) 
ἲᨻ኱Ꮫ࣭⤒ႠᏛ㒊࣭ᩍᤵ 
◊✲⪅␒ྕ㸸60286002 
 
Hosei University Repository
